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1. Introduction

The Pew Research Center Research Report (2017jtsepat the world's Muslim population
reached 1.6 billion in 2010. This number is expeédteincrease to 2.67 billion by 2050, an average
percentage of 29.7% of the total world populatidiis indicates that Muslim demands in various
fields and aspects will continue to increase. Ohin@ Muslim world's concerns is halal products.
Halal product campaigns have been the focus ofmiidd community for several decades, and
Indonesia is no exception.
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According to Nasaruddin Umar, Indonesia is ser@msut positioning itself as a global halal center
and a pioneer in the globalization of halal ceséfion . Halal campaigns have been carried out by
the Indonesian Institute for Halal Certificationerhbaga Pengkajian Pangan, Obat-obatan, dan
Kosmetika Majelis Ulama Indonesia (LPPOM MUI) tosskminate information to the public
regarding halal certified products. LPPOM MUI hastgipated actively in the Indonesia Halal
Expo (INDHEX) for three consecutive years in 202012 and 2013. Hence, the need for a
comprehensive understanding of halal products isngortant issue that must be addressed by the
Muslim community, especially scholars involved @ueation.

Islamic Religious Colleges are one of the mainn@g of Muslim scholars in Indonesia. They play
a major role in providing correct knowledge of la concepts and hence must be sensitive to the
issues of halal awareness and understanding. Madtéte concept of halal both in the perspective
of Islam and science and its regulations is annirgeed and can be an important response to the
needs of the community today.

The opportunities present in the halal product mske still wide open for the Indonesian Muslim
community. The need for authentic product safety halal status increases as the quality of life
physically and spiritually increases. Hence, safaty halal standards have been established
nationally, regionally and internationally to answe increasing global needs.

Demand for halal products continues to increasaytotbt only from Muslim-majority countries,
but also non- Muslim majority countries. Halal tsantion values have reached USD 632 billion
per year (Times, May 2009). In Southeast Asia, mtwn 250 million people are Muslims.
Malaysia, Indonesia and many other countries manaimport halal certified products. In these
countries, halal is a symbol of overall quality fuwsth Muslims and non-Muslims . In a research
report, the global halal market value estimated®@D 3.6 trillions is expected to increase to USD
5 trillion by 2020. The halal food product sectpesifically is expected to reach more than USD
1.6 trillion in 2018 .

The data indicates a global awareness and demankafal products. PTKI as a platform for
Islamic teaching needs to ensure that prospectreelugtes truly master the theoretical and
practical concepts behind halal products and thegulation through research, teaching and
practice in the field. This study looks at the lewé understanding and strategies of the IAIN
Surakarta campus as one of the PTKIs that playgtwve role in creating responsive scholars who
actively participate in solving problems faced bg tommunity, one of which is the issue of halal
products in various forms. This study aims to ansiw® questions: First, what is the level of
understanding of the millennial generation (Y) widlgards to halal products; and Second, what is
PTKI's strategy in responding to the issues ofllmladuct development?

2. Literature Review

The study of halal products is indeed an intergdiireme in recent years, as evident in the number
of scholars engaging in halal research. One impbli@rature in the discussion of halal products
is the work of Johan Fisher entitled "Proper Isa@onsumption”, which discusses the emergence
and rise of Muslims in Malaysia, which encouragdiestyle that prioritized halal. This formed a
new culture in Malaysian society. The rising ingri@ halal lifestyle encouraged the ‘halalization’
of many products .

Johan Fisher in "Halal Branding: A Photographgs&y on Global Muslim Markets" mentions

that halal standards are commonly associated waht ftom slaughterhouses and food products.
Several Muslim countries have their own authorigesl institutions that are involved in halal

certification. Food producers from developing Muskountries have mostly focused on food

appearance and aesthetics to market their foaithe tpublic instead of halal status.

In the work “Comparative Performance of Islamic i&&anking in Asia with the Islamic Magasid
Approach” by Rilanda Adzhani, the author criticizede measurement of Shari'a banks’
performance using performance indicators used mveational banks. Rilanda in his writing
mentioned the need to measure performance of &hmmiiks or Shari'a products differently from
conventional banks and products. The indicator (sealld be the Magasid al-Shari'ah, which
-
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according to Abu Zahara as quoted by Rilanda, nugkat least three goals: firstly, the aspect of
Tahdib al-Fard (Individual Education); secondlye thspect of lgamah al-‘Adl (Formation of
Justice), and thirdly, the aspect of Jalb al-MaaafPublic Interest). These three objectives are
explained in detail in the context of Shari'a bangkias follows: for the first aspect (Tahdib al-
Fard), Shari'a banking must aim to provide knowtedmd establish spiritual values in the
consumer. In this case, Sharia bank developers issipate knowledge to introduce moral-
spiritual values to consumers based on Islam (BhaFor the second aspect (Igamah al-‘Adl),
Shari’a products (halal) must be able to convinmesamers that the products offered have values
of justice in the production process, price, gyaldand conditions of the contract. In addition,
Shari'a bank developers must be able to ensuretlieagvery aspect of the product is free from
elements that are against Islamic principles, sischsury, corruption, fraud, and wealth inequality.
For the third aspect (Igamah al-‘Adl), Shari’'a balevelopers must have a priority scale to ensure
that the product is beneficial to consumers. Ritemevork is focused on Islamic banking and does
not include halal products; however, the goals afjiid Shari'ah can be applied to other Islamic
products .

Another article related to Islamic Hospitality iset work of Marcus L. Stephenson , entitled
"Deciphering" Islamic Hospitality: Developments, &lenges, and Opportunities”. In this article,

Marcus discusses the principles of Islamic hospitahd its growing application and development
in the Islamic world. In this study, the traditibnanderstanding of halal is used i.e. halal is
everything that is permissible in Islam. Althougie@enson discusses Islamic hospitality in depth,
it was neither directed in the perspective of thédemmial generation, nor how Islamic higher

education can respond and prepare for it.

2.1 The Millennial Generation

Several theories with differing views are availabiethe development and division of generations.
Yanuar (2016) in his writing reviewed the differesdn time gaps for generations. According to
Yanuar (2016), four distinct generational theodas be postulated that make up the current world
population. The first follows the views of Howe &&uss who divided the current population into
four generations, namely: the Silent GeneratiortHose born between 1925-1943, the Generation
of Booms born between 1943-1960; the 13th Generaliorn between 1961-1981 and the
Millennial Generation born between 1982-2000. Téeosd view is that of Zemke. He divided the
population into four generations, namely: Veter@i®22-1943), Baby Boomers (1943-1960), Xers
Generation (1960-1980) and Nexters Generation (198®). The third view is that of Lancaster
and Stillman, who also divided the population ifdar generations: the Traditionalist Generation
(1900-1945); Baby Boomers (1946-1964), GeneratiersX1965-1980) and Generation Y (1981-
1999). The fourth view follows the opinions of Martand Tulgan, who are in agreement with
Howe & Strauss where the population is divided fotar generations: the Silent Generation (1925-
1942), Baby Boomers (1946-1964), Generation X (1B®6k/), and the Millennial Generation
(1978-2000). The fifth view follows Oblinger's omn which divides the population into five
categories: Mature Generation (born before 194@QyBBoomers (1947-1964), Generation Xers
(1965-1980), Generation Y (1981-1995), and Podemilial Generation (1995 to present). The
sixth view was postulated by Tapscott, who onlyidéd the population into three generations,
namely the Baby Boomers (1946-1964), Generatiors Xe965-1975), and the Digital Generation
(1976-2000).

The definitions above indicate that there is nocsjpedefinition for the millennial generation.
Between the X and Y generations, the populatiativigled to distinguish age and characteristics,
due to the large age-sensitive differences andrexmes in the years encompassing the two
generations. Hence the millennial generation isetones referred to as Generation Y, i.e. those
born between 1981-2000, and those born after egfeéa as post-millennial. This opinion is shared
by Poppy Panjaitan and Arik Prasetyo, quoting thieions of Shifftman & Kanuk.

Another work on the millennial generation is theearch reports of Hasanuddin Ali and Lilik
Purwadi entitled "The Urban Middle-Class Milleniat¥ Indonesia: Financial and Online

Behavior". The report is a continuation of the poeg work carried out by the Alvara Research
[ .
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Center, The Urban Middle-Class Millenials. The wobserves financial, investment,

transportation and online behavior in the millenigban middle class society. In this study,
Hasanuddin and Lilik defined the millennial genematas those born between 1980 to 2000.
Hasanuddin and Lilik did not distinguish betweem@&uations X and Y, following Yanuar's (2016)

definition of millenials. Hassanuddin and Lilik alshighlighted three characteristics of this
millennial generation: creative, connected and icienit.

The three characteristics are elaborated as folldiws millennial generation is a creative

generation, accustomed to thinking out of the steshcand having many ideas. Second, this
generation is a confident generation, daring tar@sgideas in public. Third, this generation is a
connected generation that enjoys socializing, bgiag of the community, and always being

connected to the internet. Considering these tbinegacteristics, Hassanuddin and Lilik conclude
that the millennial generation to have very goodspects in the economic and investment fields.
Nevertheless, this research did not explore milkEdnppinions and behaviors towards halal

products, which distinguishes our work from thaHaisanuddin and Lilik.

Poppy Panjaitan and Arik Prasetya in their worlcd$sed the influence of social media on work
productivity in the millennial generation. In thework, the authors defined the millennial
generation as those born in 1977 to 1994, whichlerger age definition for millenials compared
to previous definitions. The authors refers to gatien Y in the period of millennial generation.
The age range in the study was earlier comparddatsanuddin's research above. In this work,
Panjaitan and Prasetya describe this generatidradag more higher education and knowledge
compared to previous generations. They also desc¢his generation as living in technological
development at the turn of the millennium. Thideets a generation that is highly dependent on
the internet, has a high level of confidence armpisn to change.

Poppy and Arik emphasized the influence of socialdim on the performance of millennial
generation employees. The study concludes thatlsocedia has a significant influence on
millennial generation’s performance. This is dudhe high intensity, activity and dependence of
the millennial generation on social media. Thioa#engthens the theory that millennials cannot
escape social media and the internet.

"Consumption Patterns of the Millennial Generatid@ahort" by Rebecca Abraham and Charles
Harrington highlights the millennial pattern of eamption. In this study, the millennial generation
referred to is the "Y" generation i.e. those boetwieen 1982-2002. This research is based on the
millennial generation having consumption patterrigiwating from an uncertain economy, if this

is returned to a fixed income hypothesis. Consusnpliehavior is normally based on income and
wealth. Often, this pattern of consumption canreoséparated from social pressure and influence.
Dependence on the internet greatly affects thd fveonsumption in the millennial generation.

The above research concludes that millennials tenchoose large items in their consumption
patterns. The consumption patterns and choices hid generation are based on the
societies/communities that they follow and the ¢riaf the product. Our research raises the
question of halal products consumption in the milial generation, which is not touched in the
work of Rebecca Abraham and Charles. However, therk raises several theories which are of
relevance to our research.

Yuswohadi in his book Gen-M explores the behavamd patterns of Muslims belonging to the
millennial generation in Indonesia. Yuswohadi bedan criticizing the characterization of
millennials based on experiences and events ooguimi the United States. He states that when
studying the millennial generation in Indonesiaitttharacterization needs to be done following
the events and phenomena occurring in Indonesia Jéwve rise to the new term coined by
Yuswohadi in his book, generation of Muslims (abiaged Gen-M), which refers to millennial
Muslims in Indonesia. In his book, Yuswohadi aleferences the cohort, which was previously
mentioned in the work of Rebecca Abraham and Ckarfiswohadi defines a cohort as
consumers grouped based on a certain period ofvineze they experience the same events and
experiences. This experience is formed througlitiistnal and day-to-day practices.
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Yuswohadi's book describes various themes relatdket perspective and context of consumption
in the millennial Muslim generation. However, theok does not explore the role of Higher
Education in developing halal products both thecaély and practically.

This work aims to study the Muslim millennial geawon, specifically those in Islamic Religious
Universities (PTKI) and the role of institutionsdeveloping halal products.

3. Method

This research used quantitative and qualitativehott (mixed method) for data collection and
analysis. Quantitative data was collected by givingestionnaires to final semester students.
Qualitative data was obtained from interviews wigdmpus program planners. Data was analyzed
with descriptive statistics before being interpdete

4, Conceptualization of Findings

Fig. 1 shows a conceptual diagrammatic overviewheffindings: Halal as a distinct competitive
edge in the State Islamic Institute of Surakardphesia.
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Fig 1. Conceptual Diagrammatic Overviewtalal as a Competitive Distinctive Edge for Islankigher
Education
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5. Findings and Discussion
51.  TheMillennial Generation and Under standing of Halal Product

In this study it was found that the millennial geatsn was able to identify halal products from the
label (packaging) only. 67.7% of the respondentsnvaned that they were able to identify halal
products from the label, 22.6% were able to deteentialal status of the product from the
composition listed on the packaging, while the rdshtified halal products from advertisements
and product brand names. The millenials were awhielal products promoted at both national
and international levels. Millenials connect antkiact with the world via technological devices,
making it easier for them to access informationckjyi and easily. Halal product entrepreneurs
introduce their products via various media platferimcluding social media. This influences the
awareness and understanding of millennial generatiegarding halal products.

The econsumption pattern of the millennial genemativhereby appearance of the product is
prioritized. This is evident from a large numbetloé respondents identifying halal status from the
label of the product only. Meanwhile, a smaller tm@mof millenials read the product composition
to identify halal status of the product. This shaat millenials put in little effort to verify the
halal status of a product by reading the produntpasition, compared to those who went with the
appearance/ label of the product.

72.9% of respondents studied halal material in Ig&uta IAIN, while 27.1% did not. The responses
reflected the study programs taken by the respdadéviost of the study programs at IAIN
Surakarta are Islamic science programs, and ordgynall part are related to general science.
Therefore, halal studies is taught in religiousrses in class. IAIN Surakarta e not aggressively
promote halal studies/ products to students byihgldalal workshops, training or seminars.

All respondents knew that halal is mentioned inGhe'an. To the question “Is halal mentioned in

the Quran?”, 96.9% of respondents answered “Yewt,321% out of these respondents knew that
halal is clearly stated in the Qur'an. This is elpsrelated to previous data, namely 51% of
respondents have an Islamic educational backgrdih@® had studied halal before attending the
IAIN Surakarta; 95.8% had known halal products befattending the Surakarta IAIN; 97.9% of

respondents knew halal products while studyinghat $urakarta IAIN; and 72.9 respondents
studied halal material while studying at the SurakdAIN; so 96.9% of respondents knew that

halal is clearly stated in the Qur'an.

5.2. Developing Islamic higher education

According to Agus (Vice Rector, Academic Developm@ivision, State Institute of Islamic
Studies, Salatiga), a collaboration with the Mdtd@POM was proposed in 2015 to the Dean of
the Faculty of Sharia, IAIN Salatiga to addressdbeelopment of halal studies and products. The
collaboration between the two institutions was araé building understanding and promotion of
halal products. If it is well-promoted, the IAIN ashigher education institution will be ready to
guard both in the context of the provision of ladories as well as volunteers from students and
lecturers who work to succeed.

PTKIN is an institution that is authorized to copvslamic teachings in Indonesia; part of its
responsibility is to create strategies and politeepromote halal products with mashlahah value
for the community. This mashlahah value is of ceurst only understood from religious texts or
doctrines, but also integrates existing knowledgegarding this matter, IAIN Salatiga plans to
develop understanding, research and assessmensupports halal product development and
promotion in preparation for halal to become onéhefkey drivers of the national economy.

Kastolani as the campus budgeting and managemdiat ponaker proposed a halal research
laboratory. When asked by researchers asked ablamts ffor the establishment of halal
laboratories, Kastolani revealed a policy plan iegdup to the establishment of laboratories
targeted in 2019.

IAIN Salatiga also seeks to introduce the concégbmmunity economic empowerment based on
promotion and development of local community pradue IAIN Salatiga. During the Introduction
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to Academic and Student Affairs (PBAK), new studeante invited to patronize traditional markets
for their shopping needs. According to Kastolahis tpolicy was carried out since 2 years ago.
This policy encourages students to understand thportance of community economic
empowerment and the concept of blessing.

In preparing human resource, several Religious &fsities have recruited teaching staff across
different disciplines to cover the different asgecof halal product training and development.

Surakarta IAIN prepared a number of strategiesdudiag recruitment of human resources not only
from Islamic Studies fields of expertise, but ad&holars of pure science background. Starting in
2017, Surakarta IAIN recruited several educatasmfthe fields of environmental technology and

food technology. Surakarta IAIN hopes that with gxperts, the institute can become a pioneer in
halal authentication, starting from raw materiatoepts to distribution and consumption.

Munadi also regretted the lack of serious respdrma PTKI to develop halal products for the
global market. Although approximately 200 millionuslims have been trained by PTKI, the lack
of tangible outputs is an issue that needs to beusty addressed. For this reason, Munadi
emphasized the importance of halal literacy. Dgualent of halal products needs to be carried out
at Surakarta IAIN, starting with plans to establisttal study centers and halal laboratories.

5.3. Tridharma; Education, Resear ch, and Dedication to The Community

Regarding PTKIN's response to the development lafl lproducts, Kastolani, the Vice Rector for
Administration, and Finance Islamic State for Islai@tudies of Salatiga said that halal products
can be understood with material and non-materiiega The material value can be seen from the
aspect of safety in that the product does not aqorttarmful elements prohibited by religion.
Meanwhile, the non-material value can be appregidtem the aspect of product blessing.
Muslims believe that the struggles to remain inghth of Allah and His decrees will lead to more
rewards and blessings. The concept of halal falldeu this struggle; seeking halal empowers
Muslims to strive on the path of faith, hence tb&ds to more blessings. After all, Islam seeks not
just material value, but also spiritual value.

If the value of blessing becomes something thanéant by halal value, then the concept of
empowering people becomes important, so that fhes¢he social value and pro-Islamic and halal
products. This is what is meant by an effort talflessings by empowering the products of the
people.

In this context, IAIN Salatiga also instructed dhiation of products that is not sourced from the
community and whose results are not for the pedpde.example, in this case, 'Aqua’ drinking
water is prohibited from circulating at IAIN Salgai and was replaced with ‘Java' drinking water
which comes from the people and is for the people.

The results showed that 72.9% of students hadestutiie halal concept, 83.3% of students were
able to identify halal products from MUI labels,dad5.8% understood the Magasid Shari'ah.
Together, these respondents made up an Indonesiaimmillennial generation that is equipped

with for life and work. Institutional developmergt ongoing via establishment of the halal study
center and halal research center by collaboratitigwarious parties.

6. Conclusion

From the findings of this discussion, it can be doded that; first, the millennial generation’s
understanding about halal products is still lardityted to aspects of food and a small portion of
cosmetics. Wider awareness of halal products sachoapitality and financial services, are still
limited to certain study programs. Second, studemiderstanding of halal products is still limited
to understanding labels on the product cover, astdtime benefits and impacts of the product.
Third, PTKIN has responded positively to the depeient of halal products, but efforts to prepare
qualified human resources in the field of halaldarcts is not yet a priority due to many factors,
including the demographic location of the instiatiwhich influences attitudes in determining
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campus policy; expensive lab equipment for halséaech and limited budget; and the absence of
qualified human resources to develop halal labdego
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